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THE
BUSINESS
OF LOVE

FIND A NICHE AND OWN
T-JUST ASK THE GUYS
SEHIND BEAU BRUMMELL.
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that niche businesses are too
small to warrant any heady
mvestment. But a smaller
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which in turn

can prompt a more immediate cut-through.
[t's key to the dramatic success ot Beau

Brummell

competit 10N

Australia’s first dedicated gay
d&l'il‘lt_"’ J8CNCY, The 1dea tor the concepl first
flirted with founder Vinko Anthony (right),
aH-vear-old personal assistant to Lucy

Turnbull (ves, the PAM's wite) and manager ot

the Turnbull & Partners office, over dinner

n 2011. Speaking across the table to a friend,

who operated an introduction service tor
heterosexuals, Anthony was immediately
smitten by the future for such a prospect,
especially as there was no similar operation
n Australia. Two months later, with three
maxed credit cards, Anthony and his partner
(business and personal), Andrea Zaza, 39,
opened the doors to gay men seeking
Starting with just 16 customers, beau
Brummell currently has more than 900
iCross Svdney, Melbourne and Brisbane,
With clients [:r;ning well into four figures
tor m:rmlm*:el‘tiil‘r that ends on entering
drelationship of 12 months.
“To mix finance and emotions 1s S0
Complex,” offers Anthony. “In the begmning,
fesearched other a*..%:n-:ic:-: both straight
d gay-focused — in Hong Kong. |.ondon
and San Fra R o ~ork out our style of
mﬁmhcrsl'tip:;. In the first week, we hm.l (o
XRap the model of tiered memberships llp““
Veid Initially selected. We had to W ork with
mﬁt‘)r}*‘«mﬂ‘ the same u'n}'."
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\ willingness to adapt has been
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tO the business's success. its core 1s th
unwaverine behiet in the value ot the service
baon Ra nell nrovides
Beau Brummell provides.

“It's because we're determined, savs
\nthony. “\We started when apps such as

ANuU

Grindr and Tinder were taking oft,
we could have gone down that route, and had
thousands of clients, but it's not the concept
we believe in. For us, it's about spending time
Wt h }ﬂ‘ﬂﬂ‘ﬂ‘fli\ C clhients. We need to know
whether thev're the richt fit with us and
L‘H[.l[‘liﬁhi‘i{ L‘lh“l‘l{ﬁ ht."ﬂ‘il‘t‘ W I.,'li\if thﬂl ﬂ!‘!.u

\ nthonv and Zaza’s method tor sharing
their L"l"l‘it:i.‘}"tl has also remained constant,
choosing craditional mainstream media
outlets ~ather than focusing on gay press
part of that initial credit card de.:l'tﬁt incurred
by taking out full-page ads n nggun.xl
mastheads such as Qantas Magazine,

“I¢’s important because 1t shows the way
we view our own relationship, and the

that .
we have nothing

relationships of our chients

to be shamed of and nothing to hide.
L als N
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\I] relationships are the same, states Zaza.
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“We've calculated

cent Success ate |
savs Anthony. “Mc

couples we have matched, I can only
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‘And they came back,” adds Zaza.

¢ BEFORE RETURNING TO APPLE IN 1997,
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X FINANCE AND EMOTIONS 18
e WE COULD HAVE HAD
)S OF CLIENTS. BUT TS

L CONCEPT WE BELIEVE N

GQ.COM.AU



